£
EFINRE A REIE R i

Coffee Raves as Health-Oriented Social Leisure:

Examining the Drivers of Participation Intention
FEEH : Tsz-Wai Lui R4 : Yu-Ying Chen

sHar A == B4
Shan-Lin Huang

2026/5/14




)| EREB

4 N

1. (BEREAEMREEEXR, EREIEEIIEZIEXMHBTERYT
LmREER—EREETIANA

2. imX R FRIEIHe RN, SEEAHE

3. BIAERSEERIEE— GRS

offee Rave

R




a5 (O] B8

~

| RISETEBRIMNETROH S EREE, RS
\ EEEEIAMHEE SRR EER?

Coffee Raves as Health-Oriented Social
Leisure: Examining the Drivers of
Participation Intention




A ZKRY e

Coffee Raves as Health-Oriented Social
Leisure: Examining the Drivers of
Participation Intention




)| =R

1. TPBRYERETEE?TPB
Literature Review | B9” Behavior” =E1& 1
Theory of Planned Behavior (TPB) S Fﬁzl:ﬁ ? @ 2;Q @ % 2 FEﬁ E g E a

Control

.. The perceived ease or Z E Ml 7
SubJeCtlve Norm difficulty of successfully 7N E .

The perceived social

executing the behavior.

d tati b e
N ttitude o 2 g 1—'— FEFE === J'_'IL =;-|- ﬁi % = cup
An individual’s evaluation S © onavior o I z # n S N n
iti ti f
= EITPB 2 ERIRAIR U R 5
behavior. >~ E ) gHJ IZI\ 71\%
H1: Attitude positively influences participation intention. &5 $50 . = == S
| L =I1= I=l=
H2: Subjective norm positively influences participation intention. 1-|_ |’|2"'$|L R }J* Eq Eﬂi '% ﬁﬁ )k ,@,
H3: Perceived behavioral control positively influences participation intention. S
y/
Wik - A
TPBZ BBV 1% b33
=A\ 7
I8 im R 115"

Coffee Raves as Health-Oriented Social
Leisure: Examining the Drivers of
Participation Intention




)| 1=R2)

Literature Review

Health Self-Consciousness

Health self-consciousness originates from the concept of self-consciousness in
psychology, referring to an individual’s tendency to focus attention on internal
thoughts and feelings (Gould, 1990).

Literature Review

Belongingness

Belongingness is widely recognized as a fundamental human psychological need,
reflecting individuals’ desire to form meaningful social connections and gain

L o . ) 4 i acceptance from others (Allen et al., 2021).
It refers to an individual's awareness of their health, involving internal monitoring

and the application of health knowledge (Gould, 1990). Prior research suggests that individuals with stronger belongingness needs are more

sensitive to social expectations and interpersonal cues in order to maintain social
connections (Allen et al., 2022; Kashima et al., 2022).

Individuals with higher health self-consciousness tend to hold more positive
attitudes toward health-related products and exhibit stronger behavioral intentions
(Zhang et al., 2024).

According to the core social motivation model, the need to belong drives individuals to
seek and maintain positive interpersonal relationships and social approval (Kashima et

H4: Health self- 1 itively infl ttitude.
ealth self-consciousness positively influences attitude al.. 2022)

HS5: Health self-consciousness positively influences perceived behavioral control.

Heé: Health self-consciousness positively influences participation intention. H7: Belongingness positively influences subjective norm.
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Introduction

Research Motivation

Introduction
Research Background

In recent years, the "Sober Curious" movement has gained increasing attention.
This movement advocates for reducing alcohol consumption to promote physical
and mental health and encourages individuals to re-examine their relationship with
alcohol.

® [ack of Quantitative Empirical Research
* No studies on coffee rave
* Most studies on sober curious movement are qualitative, focusing on social

In most social situations, alcohol is deeply embedded in people's "social world," phenomena, not leisure activities

becoming a core element in building relationships, promoting interaction, and
strengthening a sense of belonging to a group.

® [imitations of Traditional Theories
* Relying solely on attitude, subjective norms, and perceived behavioral

control may be insufficient to capture the deep-seated motivations of
consumers.

For those trying to reduce their alcohol consumption, refusing to drink often brings
immense social pressure, even leading to fears of losing social connections or being

ostracized by peers.
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