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Abstract

As Taiwan officially enters a "super-aged society” in 2025, public health awareness and
the concept of preventive medicine have steadily increased. Wellness tourism, offering
functional benefits such as restoring vitality, reducing fatigue, and relaxing the mind and body,
has become a primary travel motivation and a key developmental direction for the tourism
industry. Scholars have noted that urbanization and the prevalence of technology have made
natural environments highly sought-after sanctuaries; furthermore, the post-COVID-19 era
has intensified the global longing for health. The 2020 Global Wellness Summit also
explicitly stated that experiences involving interaction with nature are incomparably precious.

According to government surveys, forest land accounts for 55.1% of Taiwan’s total area.
Given Taiwan's focus on tourism, the hospitality sector plays a pivotal role within the industry.
Forest hotels integrate natural environments, healing resources, and health-leisure functions.
However, what kind of perceived value do guests develop within such "forest contexts™?
According to the 80/20 rule, hotel operators prioritize cultivating repeat customers. Previous
literature has proposed numerous models of perceived value, reflecting the psychological and
behavioral complexity of consumers. Therefore, this study aims to understand the motivations
for choosing forest hotels, explore factors influencing revisit intentions, and identify the
perceived values triggered in forest settings, specifically those related to health perception.

This study employed a qualitative approach; conducting semi-structured interviews with
seven participants selected through purposive sampling, and utilized thematic analysis to
categorize emergent themes. The findings reveal that motivations for choosing forest hotels



include service, spiritual, and thematic dimensions. Four types of perceived value were
identified: functional, emotional, conditional, and epistemic value. Specifically, themes such

as "improvement of physical discomfort,” "physical and mental relaxation,” and "natural
environment experiences"” were found to be significantly correlated with health perceptions.
Furthermore, participants indicated that comfortable spaces, transportation accessibility,
escaping urban busyness, spiritual tranquility, and the operator’s philosophy are key drivers
for revisiting or recommending the destination to others.

The purpose of this research is to explore travel motivations in the context of forest
hotels and analyze how the resulting perceived value affects revisit intentions. The results
contribute to the existing literature on Taiwan’s forest hotel settings and enhance their
applicability within the wellness tourism framework. Finally, this study provides practical

recommendations for product design, operational management, and service strategies for

forest hotel practitioners.
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