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Fallacy)

Flying: 0.00000001% Fatality Rate.

Driving: 0.00000145% Fatality Rate.

Lottery: 1 in 300 Million Odds.

Annual Deaths: 1.35 Million (Road Traffic).
Annual Deaths: ~300 (Commercial Aviation).

66 single death is a tragedy; a
million is a statistic.”— Joseph Stalin .
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“Positive illusions promote happiness, the desire to care “By deceiving ourselves in these ways, we are able to
for others, and the ability to engage in productive work, display greater confidence in public than we may
and help make each individual's world a warmer and actually feel, making us more successful in our social
more active and beneficent place in which to live.” | relations.”
—Taylor & Brown (1988) —von Hippel & Trivers (2011) |
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