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HE A (Intuition Test)

1. YL FaR 1. PR

(Birds of a feather flock together) (Opposites attract)
2. =R R 2. \NZ T
% ﬁ_‘ﬂﬂ %E ‘)':_l'.;’ (Too many cooks spoil the broth)

(Two heads are better than one)
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(Scientific Study)
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(Sociology)
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(Personality
Psychology)
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(Focus) (Key Question)
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REZHF

TR 2R FEAYHSAE (Li et al., 2021)

(Parental Support)

m {AAZEZEXE (Individualistic)
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HEhEe
(Social
Psychology)

E RS E{COES
(Social Neuroscience) (Evolutionary Psychology)
AR ana RIR+ EHE R B {CmfRFEER
(BAERETREML) o YRIPEAINEE o
ITRIEES
(Behavioral Economics)
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B4 EHE (Replication Crisis) : BEFLERAE
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fi# R Z (Solutions) :

1. BABEAE (Larger Sample Sizes) :
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r_ 2. B#IFEBA(E (Data Transparency) :
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1. EERRNEZED > (REBRMLE ERR BE MEARE)
B+ 2

. 2. BEAIEVRBE THf) #XEERCeRAEHE
L HEIHEERIE ?

. The social nature of the human animal is what social psychology is all about.
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